QUESTION 1 [40]

1.1) A 1.11) D 1.21) B 1.31) B
12) A 1.12) B 1.22) B 1.32)C
13)D 1.13) A 1.23)D 1.33) A
1.4)C 1.14) B 1.24) D 1.34) B
15) A 1.15) A 1.25) C 1.35) A
1.6) C 1.16) C 1.26) C 1.36) A
1L7) A 1.17) A 1.27)C 1.37)D
1.8) C 1.18) D 1.28) B 1.38) A
1.9) B 1.19) D 1.29) A 1.39) C
1.10) B 1.20) C 1.30) C 1.40) C
QUESTION 2 [10]

In terms of diet and nutrition, there are three key features. Explain these three factors
and make a commentary on energy consumption worldwide. [10]

Diet and Nutrition depends on —

Level of Development: People in developed countries eat more from different
sources than people in developing countries.

Physical Conditions: Climate affects what can be grown.

Cultural Preferences: Culture determines food choices too.

QUESTION 3 [10]

74.) With the use of examples, briefly outline the principals of Fair trade standards and
why they are important. [10]

Producers: greater share of price

Workers: fair wages, rights
Consumers: cooperative stores

QUESTION 4 [10]

4.1) Explain (a) the difference between potential and known reserves and (b) why the
cost of extracting potential reserves of fossil fuels is often economically prohibitive. (5)

Should speak to the cost of technology to safely extract the resource.

4.2) Compare and contrast the major site and situation factors which affect industrial
development for bulk reducing industries and bulk gaining industries. (5)

Should speak to differences in proximity to markets and resources and transportation
considerations.



QUESTION 5 [10]

5.1) Outline the major principles and the premise of the Central Place Theory and
discuss the degree to which they do or do not relate to your local community. (10)

Market area/ range/ threshold and hexagons apply to sit.

P Central place: market center where people exchange goods and services
P Market area: region surrounding central place
P Range: how far people will travel for a service
P more basic services have shorter ranges
P Threshold: minimum number of people to support a service
P must be enough potential customers



