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QUESTION 1 [14 MARKS]

1.1 Discuss the four (4) ways on how marketing fits into tourism firms at the individual
business level (4 marks). Provide an example for each way that marketing fits into a
tourism firm individual business level (4 marks). (8)

1.2 Explain the three (3) levels in which tourism organisations operate (3 marks). Provide
relevant examples for each level in relation to tourism services (3 marks). (6)

QUESTION 2 [20 MARKS]
2.1 Describe the four (4) levels in which organisation’s market demand and the tourism

industry are affected by the microbusiness environmental factors (4 marks). Provide
practical example for each level (4 marks). (8)

2.2 Describe the six (6) factors that influence the economic environment (6 marks).
Provide examples of how each factors affect the economic environment of the SA
Tourism (6 marks). (12)

QUESTION 3 [11 MARKS]

3.1 Provide six (6) core objectives identified in the National Tourism Sector Strategy
(NTSS) that will steer the South African tourism industry towards its vision (6 marks).

(6)

3.2 Provide five (5) key aspects that Free State Tourism needs to focus on to grow its
tourism economy (5 marks). (5)
QUESTION 4 [13 MARKS]
4.1 Explain three (3) disadvantages of segmentation (3 marks). 3)

4.2 Describe the other sequential five (5) steps in the development of new offerings apart
from step 1, which involves getting ideas (5 marks). Provide example for each step in
the in the development of new tourism offerings for a hotel (5 marks). (20)
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QUESTION 5 [12 MARKS]

5.1 Discuss the three (3) pricing strategies for new offerings (3 marks). Provide a relevant
example to each pricing strategy for new offering in the tourism market (3 marks).

(6)

5.2 Discuss the three (3) categories in which all the activities within promotions mix
generally fall within (3 marks). Provide an example of the type of media used for each

category (3 marks). (6)
QUESTION 6 [10 MARKS]
6 Identify ten (10) principles or strategies used to minimise the negative impacts of

waiting time in tourism service (10 marks). (10)

TOTAL [80 MARKS]
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