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• This is an open-book, take-home assessment. 
• There is one question to be answered. 
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QUESTION 1        [100 MARKS] 
 
In February 2019, an article appeared in Forbes magazine entitled: “Why personal 
branding is more important than ever?”. Based on the theoretical concepts and brand 
principles covered in this module, develop a personal brand strategy. Your answer 
should showcase your understanding of branding as a strategic tool to enhance your 
own brand value. 
 
 


