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 Carefully read the CASE STUDY below and answer the questions that follow. 

 

MTN, Vodacom charging up to 2 639% more for out-of-bundle data – report Mar 12 2018 21:00 

Kyle Venktess, Fin24 

  

(iStock) 

RELATED ARTICLES 

SCAM: MTN customers duped out of airtime and data Vodacom sales growth up on data, mobile 

money take-up. The best smartphones to get this festive season WhatsApp given ultimatum to stop 

sharing user data with Facebook 

  

Johannesburg - Amid reports of South Africa’s top two networks charging up to 2 639% more for out-

of-bundle data, Vodacom has said it is normal business practice to offer discounts to customers that 

make longer term commitments. Despite a push by government and the Independent Communications 

Authority Of South Africa (Icasa), out-of-bundle data rates are much more expensive than in-bundle. 

MyBroadband recently revealed that data rates on both the Vodacom and MTN networks were 

reported to be exponentially higher when users ran out of data bundles.  

 

It was reported that while on contract, a Vodacom 20GB data bundle cost R329, which worked out to 

R0.02 per MB, but out-of-bundle the rate per MB was R0.44, 2 630% higher than an in-bundle rate. 

Similarly, MTN’s 25GB prepaid bundle costs R1 250, equating to R0.05 per MB and out-of-bundle 

cost R0.99 per MB, 1 928% more expensive than in-bundle.  

 

READ: Vodacom sales growth up on data, mobile money take-up 

Meanwhile, the prepaid price for 20GB on Vodacom worked out 204% higher, being priced at R999 

as opposed to the R329 on contract. MTN’s prepaid versus contract offering was hiked by 234% with 

20GB on prepaid costing R299 and 25GB on prepaid at R1 250. “This as recurring revenues allow for 

more accurate forecasting upon which better-informed business decisions can be taken. As part of 

Vodacom’s pricing transformation journey, effective voice and data prices have declined by more 

than 40% over the past three years,” a company spokesperson said. The spokesperson went on to say 

that bundles are a committed purchase that provides the company with a greater deal of certainty as to 

when the service will be used.  

 

“This means that we can plan / provision network capacity with a greater degree of accuracy. As part 

of our pricing transformation strategy, Vodacom significantly reduced out-of-bundle prices in October 

last year and recognises that more needs to be done on this front. 

 

"To encourage customers to remain in-bundle, Vodacom has introduced a variety of initiatives in 

recent times including auto allocate, safety bundles and smart notifications,” the spokesperson told 

Fin24. 

 

The report came amid a promise made across all networks to extend the validity of data bundles and a 

decrease in the cost of data overall. READ: Data prices: How SA compares to the rest of the world. 

Last month Fin24 reported that Minister of Economic Development Ebrahim Patel said that 

government would prioritise bringing down data costs as part of developing an economy in line with 

the fourth industrial revolution. Patel spoke on efforts made to develop the economy to be more 

inclusive during the debate in Parliament following the State of the Nation Address. 

 

Patel further stated that government would focus on bringing down data costs through the competition 

market inquiry into data services and expand the infrastructure for data by finalising the release of a 

new telecommunications spectrum. Last year Icasa stepped into the ongoing row between consumers 
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and network providers over the high cost of data by releasing draft regulations on out-of-bundle data 

pricing and expiry.  

 

Icasa stated that costs were still not consistent with the Consumer Protection Act, according to the 

National Consumer Commission (NCC). The draft regulations propose that network providers give 

data depletion notifications at regular intervals, as well as notifications when the data bundle has run 

out and an option to buy additional bundles - which still did not address out-of-bundle rates. 

Responding to Icasa regulation SA networks extended the validity of data bundles resulting in a slash 

in rates. 

 

MTN SA CEO Godfrey Motsa previously said that the network would be cutting data costs to 29c for 

its "Accidental users" who typically use less than 5MB per month, and those who use more could now 

expect to pay 60c out-of-bundle. 

 

QUESTION 1 

 

Answer the following questions, in reference to the case study: 

     

a) Use a stakeholder model of your choice to map the stakeholders in this issue and 

discuss which engagement strategies you would use to engage the different 

stakeholders in the issues that surround high data costs. (30) 

b) Discuss how the telecommunication industry in South Africa can apply theorizing 

on relationship building and management to address the challenges suggested in this 

case study.  (20) 

   [50] 

 

AND / OR 

 

 

QUESTION 2 

 

According to Swart (2012) building and maintaining relationships are paramount for 

organisations in these turbulent times in which transparence, proactive dialogue, the building 

and managing of integrated multi-stakeholder relationships, and the need for delegation and 

employee empowerment are fundamental to survival. With reference to the case study, 

answer the following questions: 

 

a) How can telecommunications industry benefit by adopting Swart’s 

(2012) approach towards organisation-public relations? (25) 

b) What challenges for organisation-public relations identified by Swart 

(2012) are relevant to this case study and how would you address them 

if you were a strategist for either of these organisations? (25) 

 

   [50] 

                   (50) 

AND / OR 
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QUESTION 3 

 

Christensen, Morsing and Cheney (2008:208) say that stories can become important to 

management to develop specific organisational cultures. Refer to the case study and Vodacom 

Foundation’s Integrated Report (2018) to answer the following questions: 

 

a) How can storytelling be used to address the challenges Vodacom faces?   (20) 

b) How can the five key features in the dialogical approach proposed by Kent and Taylor 

(2012) be applied to understanding the relationship between internal stakeholders in the 

organisation?          (30) 

 

             [50] 
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