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STUDY PROVIDED 
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SECTION A 

 

QUESTION 1:  

 

Explain the following terms, using three (3) to four (4) (maximum) only short sentences. 

Provide relevant examples. 

a. Summary lead 

b. Embargo 

c. Pitch letter 

d. Inverted pyramid style 

e. Quotations  

 

SUBTOTAL: 20 MARKS 

___________________________________________________________________________ 

 

SECTION B: Answer TWO of the three questions  

 

QUESTION 2 

 

Emails have become increasingly important as tools for the public relations practitioner to 

build relationships with important stakeholders. The purpose of email marketing is to reach a 

select group of individuals known as target publics. Write a short essay to explain the 

following aspects of email marketing and include relevant examples to support your answer: 

a. Email newsletter template           (7) 

b. The database            (7) 

c. Appropriate email language           (5) 

d. The use of inserts            (6) 

 

 

(25 MARKS) 

AND/OR 

___________________________________________________________________________ 

 

QUESTION 3 

 

Newsletters are internal publications written which are meant to deliver news about the 

organisation, employee news, non-company information as well as small talk within the 

organisation.    

 

a. List and discuss FIVE (5) techniques and guidelines that can be used to enhance emphasis 

in the layout of a newsletter. Include examples to support your answer.             (15) 
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b. Write paragraphs in which you discuss the different ways to come up with story ideas for 

newsletters. Include relevant examples to support your answer.             (10) 

 

(25 MARKS) 

 

AND/OR 

___________________________________________________________________________ 

QUESTION 4 

 

When designing public relations materials, it is important to choose the correct medium. As a 

public relations practitioner it is essential for you to understand various media so that you 

make informed decisions when choosing which medium to use. With this in mind write a 

short essay to discuss the following: 
 

a. The characteristics of print media.                 (7) 

b. Disadvantages of out of home media.       (8) 

c. Advantages of using radio as a medium.        (4) 

d. Types of television and give an example of each type.     (6) 

 (25 MARKS) 

SUBTOTAL: 50 MARKS 

___________________________________________________________________________ 

SECTION C: Answer the question based on the case study 

 
QUESTION 5 

Carefully read the case study below and answer the questions that follow. 
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Mobile marketing provides an opportunity for a public relations practitioner to reach 

audiences on a digital space. As the public relations practitioner in charge of this event, 

discuss how you would utilise the various elements of Mobile Marketing in an online 

campaign for the Global Citizen Festival 

SUBTOTAL: 30 MARKS 

GRAND TOTAL: 100 MARKS 

___________________________________________________________________________ 


